
1107 LAWS of MINNESOTA for 2000 Ch. 456 

CHAPTER 456--S.F.N0. 1870 
An act relating to motor vehicles; regulating motor vehicle fuel franchises and marketing 

agreements; amending Minnesota Statutes 1998, section 80C.01, subdivision 4, and by adding 
subdivisions; proposing coding for new law in Minnesota Statutes, chapter 80C; proposing 
coding for new law as Minnesota Statutes, chapter 80E 

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MINNESOTA: 

Section 1. Minnesota Statutes 1998, section 8OC.01, subdivision 4, is amended to 
read: 

Subd. 4. 
_(_e_12 

“Franchise” means ea) Q a contract or agreement, either express or 
implied, whether oral or written, for a definite or indefinite period, between two or 
more persons: 

61-) by which a franchisee is granted the right to engage in the business of 
offering or distributing goods or services using the franchisor’s trade name, trademark, 
service mark, logotype, advertising, or other commercial symbol or related character- 
istics; 

€29 in which the franchisor and franchisee have a community of interest in the 
marketing of goods or services at wholesale, retail, by lease, agreement, or otherwise; 
and 

(39 for which the franchisee pays, directly or indirectly, a franchise fee; or 

G3) Q a contract, lease, or other agreement, either express or implied, whether 
oral or written, for a definite or indefinite period, between two or more persons, 
whereby the franchisee is authorized, permitted, or granted the right to market motor 
vehicle fuel using a_t retail under the franchisor’s tr_ade name, trademark, service mark, 
logotype, advertising; or other commercial symbol or related characteristics £635 which 
the £i=ai-iehisee pays a franchise fee owned or controlled bl gig franchisor; or 

(6) 22 the sale or lease of any products, equipment, chattels, supplies, or services 
to the purchaser, other than the sale of sales demonstration equipment, materials or 
samples for a total price of $500 or less to any one person, for the purpose of enabling 
the purchaser to start a business and in which the seller: 

619 (i) represents that the seller, lessor, or an affiliate thereof will provide locations 
or assist_the purchaser in finding locations for the use or operation of vending 
machines, racks, display cases, or similar devices, or currency operated amusement 
machines or devices, on premises neither owned or leased by the purchaser or seller; 
or 
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(473 represents that the seller will purchase any or all products made, produced, 
fabricated, grown, bred, or modified by the purchaser using, in whole or in part, the 
supplies, services, or chattels sold to the purchaser; or 

(3) guarantees that the purchaser will derive income from the business which 
exceeds the price paid to the seller; or 

(El) (4) an oral or written contract or agreement, either expressed or implied, for 
a definite_ or indefinite period, between two or more persons, under which a 
manufacturer, selling security systems through dealers or distributors in this state, 

requires regular payments from the distributor or dealer as royalties or residuals for 
products purchased and paid for by the dealer or distributor. 

(e) (b) “Franchise” does not include any business which is operated under a lease 
or licensebn the premises of the lessor or licensor as long as such business is incidental 
to the business conducted by the lessor or licensor on such premises, including, without 
limitation, leased departments, licensed departments, and concessions. 

49 (_c)_ 
“Franchise” does not include any contract, lease or other agreement 

whereby the franchisee is required to pay less than $100 on an annual basis, except 
those franchises identified in paragraph 619)’ Q clause 

ég) (_d_) “Franchise” does not include a contract, lease or other agreement between 
a new motor vehicle manufacturer, distributor, or factory branch and a franchisee 
whereby the franchisee is granted the right to market automobiles, motorcycles, trucks, 
truck tractors, or self—propelled motor homes or campers if the foregoing are designed‘ 
primarily for the transportation of persons or property on public highways. 

611; (e) “Franchise” does not include a contract, lease, or other agreement or 
a1rangeme—nt between two or more air carriers, or between one or more air carriers and 
one or more foreign air carriers. The terms “air carrier” and “foreign air carrier” shall 
have the meanings assigned to them by the Federal Aviation Act, United States Code 
Appendix, title 49, sections 1301(3) and 130l(22), respectively. 

(f) For purposes of this chapter, a person who sells motor vehicle fuel at wholesale 
who Eefiiot, or is not an—affiliate of a personwlfioxfir controlsdig trademark, 
t—ra}l-e—E‘me-,_serWce marlE,_logotype,~or_other commercial symbol or relat—ed character- 
istics under which the motor vehicle fuel is sold at retail, ncf a franchisor or a 
franchisee, @ no_Tc:onsidered t_o l_)e@?>_f?franch—1':?elatio1is,11_ip. 

— _ 

Sec. 2. Minnesota Statutes 1998, section 80C.01, is amended by adding a 
subdivision to read: 

Subd. AFFILIATE. “Affiliate” means E person Llio controls, controlled 

by, or is under common control with, Lag other person. Ere term includes, without 
limitation, partners, business entities with common ownership, principals _o_f E 
‘business entity, fisubsidiaries, parent companies, pr holding companies o_f any 
person. 

Sec. 3. Minnesota Statutes 1998, section 80C.0l, is amended by adding a 
subdivision to read: 
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Subd. MOTOR VEHICLE FUEL. “Motor vehicle fuel” means gasoline o_f 
_a QE distributed Q E Q a fu_e1 a self-propelled vehicle designed primarily f_o£ y_s_e E public streets, roads, _ap_d highways, but dfi Qt include diesel fuel o_r specialty 
fuel. 

Sec. 4. Minnesota Statutes 1998, section 80C.0l, is amended by adding a 
subdivision to read: 

Subd. 22. SPECIALTY FUEL. “Specialty fuel” means a gasoline sold (1) by a 
refiner whodrectly or through an afliliate does not own, lease, or have aT/legelsld 
or otherpwossessory rights to the marketing pr:T1iQ;$l(2—)‘Llr-1der_a?§le_rnark or trade 
Etme that is different f1'om7lI<;t1‘ademark, trade name,_serWce mark, logotype, o_f other 
commercial symbol E t_o_identify E marketing premises generally. 

Sec. 5. [80C.147] CHANGE IN OWNERSHIP. 
A motor vehicle fuel franchisor, or an affiliate of such franchisor, who determines 

to (l)~se1l or transfer E_interests in mark—eting prern1_'s<;occupied by_ a—franchisee, ail 
(1)73 connection with such sale_or transfer assigns its interest 5;; franchisor a 
franchise agreemeE_a17plicaW 6 such premises, shall offer—to_ the franchisee 
occupying E premises those righg contained in United—§t—ate:Cod-6:‘, ti_t—E lg section 
2802(b)(3)(D)(iii)(I) 9_r (II). This section expi_res 12 months after the day of final 
enactment. 

: _ — — — _— 
Sec. 6. [80F.01] DEFINITIONS. 
Subdivision SCOPE. _F_or me purposes o_f chapter, Q following terms have 

the meanings given t_o them section. 

§_gb_d_. AFFILIATE. “Affiliate” means a_1 person who controls, is controlled by, 
gr under common control with, any other persoirlffiliate includes, withaft 
limitation, partners, business entities with common ownership, principals of any 
business entity, Ed subsidiaries, parerfi-companies, or holding companies if a_n_y 
person. 

Subd. DEALER. “Dealer” means a person permitted t_o market motor vehicle 
fu_¢al pursuant t_o a marketing agreement. 

Subd. FACILITY. “Facility” means tl1_e premises which, under a marketing 
agreement, are t_o Q used a dealer connection with the sale, consignment, gig 
distribution o_f motor vehicle fu_el t_o t_h_e public Q ultimate consumption. 

Subd. 5. INCENTIVE. “Incentive” gr “incentives” means any rebates, volume 
credits, volu-me discounts, funds f_or construction, funds for reinlaging, funds for 
equipment, funds fo_r fixtures, funds for equipment g fixture upgrades, equipmen—t, 
fixtures, 95 Qty other‘ money or things— of value provided by or passed through the 
supplier t_o a dealer and which are require_d by the terms of the agreement between H13 
supplier and the deal; t_o be refitid by the _d—ezHe_r if the t_er7s of the supply contrac:—t, 
whether Ef_1 or written, fig:-E flap‘ 

* H — _ __ 
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Subd. 6. MARKETING AGREEMENT. “Motor vehicle fuel marketing agree- 
mentfifmarketing agreement” means any contract, lease,—o? other agreement, 
whethefihat agreement is oral or Written and—whether it is express_o_r implied, between 
a supplieror its afliliate_aIEa dealer AwhcTeby a dealeT E supplied motor vehicle fuel 
by a supplgror its afliligmr marketing from _a faciliTy under a brand name, tr-afi 
n_arrTe, servicewmadg logotypefor other com—rTr<§al symbol or related characteristics 
owned or controlled by the supplier or its afliliate, 95 where the supplier or its afliliate 
authoriz_es pr permits_si1;h_use. The terrr_1_includes—.arry agreerTnt betweerrtlgsupplier 
and its affiliate and thfiea—le—r.tcTcE3y or lease a facility,’ but d_o_es not Elude £11 
agTet;nent mat rheets—_t_l1_e defini—tion o_f a f:tnchise_under chapter 

Subd. PERSON. “Person” means 2_1 natural person, corporation, partnership, 
trust, or other legal entity. 

Subd. SUPPLIER. “Supplier” means a person other mg a refiner Llio supplies 
motor vehicle fuel t_o a dealer pursuant t_o a marketing agreement. 

Sec, 7. [80F.02] REQUIRED DISCLOSURES. 
Subdivision FORM OF DISCLOSURES. The disclosures required b_y 

section must be made in writing by th_e supplier or £—a.‘ffiliate t_o E dealer, and mist 
If mafifir Ei——c)_?t;the execufion of at; mgketing agreement g as fig”E 
marketing agreement

_ 
Subd. 2. CONTENT OF DISCLOSURES. The supplier or its afliliate must 

disclose Efollowing infonnation to me extent i_sH)wn t_o tl§§1p—plier g affilfi 
(_l_) E prior three E motor vehicle E gallonage history o_f go premises, 

unless previously operated by me same dealer; 
(_2_) t_hp_ interest, bl ownership, lease, gr other means g control, o_f the supplier,E 

afliliate of tg supplier, gr afl other person, E facility; 
Q giy plans for condemnation, roadway alteration, 95 other government action 

thg would materially impact the dealer’s occupation o_f th_e facility or Q marketing o_f 
motor vehicle fuel from the facility; 

£4_) afl agreements _tlE supplier o_r affiliate @ have t_o alter, sin, pr otherwise 
dispose o_f Ere facility; and 

Q2 th_e name, current address, ami current telephone number o_f Q dealers L110 
have occupied E facility £15 three—year period before Q disclosure made. 

, Sec. [80F.03] SURVIVORSHIP. 
Subdivision DESIGNATED FAMILY MEMBER. E purposes o_f 

section, “designated family member” means th_e spouse, child, grandchild, parent, 
brother, gr sister o_f E operator. - 

Subd. RIGHT TO SUCCEED TO AGREEMENT. designated family 
member g a deceased or incapacitated dealer E succeed t_o the marketing agreement 
if (_l) the designated family member gives Q supplier written notice pf E intention 
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to succeed to the agreement within 60. days of the dealer’s death; (2) the designated 
Emily membefigrees to be bound E tl1?erTns—2u1d conditiorTf—a—wTtten existing 
marketing agreem-eEaE (_3)Edesignat_ed familfinember is a pgrson who meets the 
supplier’s reasonable st_andards.—At the request of the suppligrrthe desig_na-ted famTy 
member must provide any person_a1Ed financizfdfii that is refimably necessary to 
determine—whether t_h_e—c-le_signated fafnily member~me<:_ts—_tl1E reasonable standards of 
_t__h_e 

supplier. 

Subd. 3. STANDARDS. Reasonable standards used by a supplier may include, 
but afitimited to, consideration of the designatmafily member’s—z1T3ility and fiefiam operate 56 facility at the—san1e level as the former operator, and of TE 
designated_ family mabefs gasfidlin-eumarketing e>Eper—ience, education, crQEw:rtl1—i: 
ness, El management experience. 

Subd. 4. WRITTEN AGREEMENT TO BE OFFERED. E t_h_e marketing 
agree”rrT§nt uhder which the deceased or incapacitated dealer operated the facility was 
oral, the supplier shall onifir a reasonable written agreement to the definated fanry $11K within Sofysfithe designated family member’s no~t—ifi—c_ation to th_e supplier 
of intent to succEdE?he_agTeement. If the designated family member does not, within 
3_() days a_fter receivihg_tlie written agreement from the supplier, either zEc§ptThe terms 
$tE$flTer'e,_c1 agreemer1t—g object to the terms as ugreasonable, the designated— family 
niefiner shall be deemed to have waived the right of successiorr 

Subd. 5. REFUSAL TO ALLOW SUCCESSION. If a supplier believes good 
faith that fie designated family member does not mea_the supplier’s reasor121—ble 
§§niia?cl_s, th_e supplier shall notify the desi_gEte_d~fa_nTy Ember of the refusal to 
allow succes?ion fl inte_r_1t-to terminfi the marketing agreement. Thisnmce must be 
provided no more than 90 days after the:—supplier receives all pers?)-IE1 and financiTl 
data requ§teE_oEhe_d$gna? Enily member. Thefiagreement Efufist not be 
Qlinated le_ss E _92_@ E‘ notice served E thfiesignated family mEbE:E 

Subd. 6. DISPUTE REGARDING RIGHT OF SUCCESSION; BURDEN OF 
PROOF. IIT determining whether a designated family member failed to meet a 
supp1ier’s Fr-easonable standards, the supplier has the burden of proving that the 
standards used are reasonable, and-the designaEd_feEily membe_r has the bur_den_o_f 
proving th;1t—tl_1c)s—e standards tha1t—are>—re>asonable have been met. 

__ ‘_ — 
Subd. 7. PERMISSIBLE CONDITION ON SUCCESSION. As a condition of 

succession,The supplier may require that reasonable arrangements beemered into fo_r 
the payment? rent _or prbfict paymerTduring the interim period fran E dat$“ E13 Elefs deatforincapacity until succession is cfinpleted or the right to suc<Tss—i<_)n—i-s 
terminated. 

— 1- — _ __ —_ — ~.—__ _ 

Sec. 9. [80F.04] ELIMINATION OF SERVICE BAYS PROHIBITED. 
Subdivision SERVICE BAYS. Bar th_e purposes Q section, “service bay” 

means Q enclosed a_re_a where automobile repairs age performed, including, but n_ot 
limited to, lubrication, oil change, Ere repair, battery charge, replacement of fl belts, 
hoses, @ wiper blades. 
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Subd. 2. PROVISION FOR ELIMINATION OF SERVICE BAYS. A market~ 
ing agreemait that includes a lease of the facility to the dealer must provide that if the 
supplier eliinirfies one or_more ser:/Re bays dun'—ng the tag of the rna—rketifig 

agreement, the supp1i.er_mFstTsfpay to the—d_e_aler in cash—an-a1.n_o1fi1tE1t fairly and 
adequately co_mpensatesTl1j—de+ale:ri’—().r—tl1e>—l_c§s pf E sficgagl 

Subd. 3. WAIVER. The provision required by subdivision 2 may not be waived 
or modified—except in a w1i—fir1g signed by the dealer executed at lea—s_t.70@‘% th_e 
Ececution of the ma?keting agreement.Th:writing must be sa3a?Ee Efid independent 
from the Tnar—keting agreement, and E111 eliminTte_ th—e -paymenfirovisions of 
subdivfion 

—— __ _~ — 
Subd. 4. LIMITATIONS. Nothing in this subdivision prohibits a supplier from 

altering, modifying, or remodeling a full-sewicce station, without payment to the deajr, 
following the expiration of the franchise relationship based upon terfinfition or 
nonrenewa@ the franchise_rel_ationship in accordance with United States Code, titE E section 2§o2_(b)(3)(D). " — _ 

Sec. 10. [30F.05] HOURS OF OPERATION. 
A supplier may set forth in a marketing agreement the required number of hours 

per day and dayfierxiveek tlEt_the dealer must maintain the retail outlet cfien for 
%iEs.—I-loVvev_er,_the sutfiieifihall nortmreasonablyhwithhold consent to: 
modification of such'_requirements'wheE the dealer can demonstrate that_the 
modification reascmable based o_n 3 changeif circumst2?:es, including eE6HonE 
conditions. 

Sec. 11. [80F.06] OTHER BUSINESSES ON THE PREMISES. 
The supplier may set forth in the marketing agreement any prohibitions and 

lirnitzfins on the cfiicfinfjafiiyaomegusinesses at the facility, iiiauding a charge_fo_r 
additional Qirwhere ancH1$)usiness is perrr1iEed—and conducted. Hdwever, the 
supplier shmnot unreasonably withhold consent toThe performance of anotlrer 
businessfiosfimreasonable limitations on the dea1er’sT1bility to perforrn_any other 
business, or charge an unreasonable reHt—l’E the conduct of another -business, 
considerin§tl1_e @ Ecgtal gt‘ thgfi it-1_ a—n__y me supplier’s 
business. 

Sec. 12. [80F.07] PRICE CONTROLS. 

T13 price at which E dealer sells products shall n_ot E fixed, established, pr 
regulated by the supplier or the marketing agreement. 

Sec. 13. [80F.08] PROMOTIONAL REQUIREMENTS. 
No dealer or supplier shall be required. to use any promotion, premium, coupon, 

giveaway, or rebate. Except—E Eherwise prt—)\/i7e:cfi)-3/ law, nothing herein shall be 
construed E prohibit voluntary participation in a—prcH)tion, premium, Wipon, 
giveaway, o_—r rebate. 

V 
V _ 
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Sec. 14. [80F.09] DISPOSITION OF PRODUCT. 
In the event of termination or nonrenewal of E marketing agreement, whether by 

mutua_1a—g'eeinenTor otherwise,7he supplier shall purchase from the dealer products 
that were available—fo1' sale to thaaublic at tliefacility and were fiirchased from the 
s—up_pIieE—proVided that Kprbcfizts are te_nde1-‘ed by the—d_ealer no later than 30 days 
from the date of tl1e_terTnination oifiionrenewa1_ofEeE<c$nfigr%-ieht.The fig foTIhe—prt)Tiucts shall be The then currentmwrlesale price of the products‘, 
minus a reasonable restocking fee for products moved by the supplier. The payment 
shall be reduced lg aiy amount~5i‘ irhlebtedness pfid l£@71ealer t_o flgupplier. If 
t~h‘e—dea-ler has in its possession 63 the date of termination any products which were 
finplied b3Ee_su—p'plier which hEe‘rE>t—l-See-n_paid Q in full,_the dealer at its exp—enE 
shall, withiifii-() days of the te1EnTnaddn~ofi1dnEnewal Ef—the_InarketinE agreement, _ 

transfer to :heE1;§;3li'5r”3'1_1Ew product@ a merchantableandition. The provisions 
of this sectibii are subjecfto valid lhans against the products b_y g Q tTe_h_alf o_f 
creditors _o_f me’-cl-ealer. 

Sec. 15. [80F.10] FREE ASSOCIATION. 
E supplier shall restrict or prohibit, directly or indirectly, the right of free 

association among dealers E 513 lawful purpose. Edealer shall refiict or pr5hi—‘m_t, 
directly E indirectly, tlfi right of _f_r_e_e association among suppliers Q E lawful 
purpose. 

Sec. 16. [80F.11] RELEASE AND WAIVER. 
liq party t_o 2_1 marketing agreement shall require as a condition pf entering intoE 

marketing agreement that the other party assent t_o a release or waiver of any rights 
provided Q chapte?_gTnclude 2_1 marketing agreement _z-{release o_f—<-zlfins. Any 
such waiver or release is void. The right of either party to the interposition of 

% provision void. 

Sec. 17. [80F.12] SECURITY DEPOSIT. 
A security deposit shall not be required except for the purpose of securing against 

loss (F or damage to rea-lgperso-rial property or payinefif moneydue to the supplier 
o_r-cre~ciit‘extended~t()—E1—e_c1ea1er. Any security_ deposit req_uired of Eeclezdei may be 
Qtisfied by a letterdfcmdit or thcfiposit of cash or a pledge ofi sfiings accoL1_nt3r 
it_s equiv?k>nt abanking Eifiution loc_atefii_1VI_innesota.—IrI the event that HE 
security deposit is made by the dealer by depositing cash with the_suppliTI_he—clepcEit 
shall earn interes_t a_t the E-of six per_cent per yea1‘vv—'lTi5h_s—l1fiaccrue to E: benefit 
fled-ealer and E pfiable to_tlie-dealer uptfterfination o—f_—the security_deE)sit, less 
anvcharges to_which the suppfir is entitled to collect frbTn—the security deposit}? 
E-terest earned on it. Ir1—the event that the secufity deposit is mfie by the pledge of-a 
savings accounfi s_avhigs—:1ccounts—h-eilhlafle opened in the joint name §th—esupplier~21_r1(_l E dealer and neither party shall lie entitIed to withdraw E'11~1ic_ls_ wltfit the cons& 
9f the E party; upc)—r1—te_rn—1i-11Ttion o_f E security deposharrangement, tlflnincipal 
deposit togetlTr_v_vitTiE:crued interest at the rate paid for the account shall—be payable 
to the dealer aftefiduction of any clEifi_to—wE:l1—the—sT1pplier mafieatitled.

I 
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Sec. 18. [80F.13] VIOLATION OF LAW. 

E party t_o a marketing agreement shall require g encourage aI1_y other party t_o 
the marketing agreement to violate or conspire E violate afl state, federal, Q‘ local 
laws.’ 

Sec. l9_. [80F.14] ASSIGNMENT. 
Subdivision 1. LEASE ARRANGEMENTS. If a dealer leases a facility £493 a 

marketing agreement with the supplier or its affiliatefthe pr0Vifi—0f—'fl§ subdivision 
apply. A supplier shfirnf unreasorEbTy withholcror delay its— consent to any 
assignment or transf-e'1Tf afiarketing agreement. The dealer may afiign the marT<et$g 
agreement 6 another p—e1‘—son that meets the reascfitble staffids of tl1e—supp1ier. A 
dealer who hitends to assign tlfinarketingagreement shall give theotlgparty noticg 
of the pTposed assi—gnment E1 shall identify the proEe<i_?1ssi<g—ne—e—.X1:Wtime of 
iérvfig notice of assignment,—a &?1ér shall p1‘()—Inpt1y provide, at the Equéfftlfi 
other party, pemonal and financial data_t-hat is reasonably nec-essfiy to detenmfi 
whether the assignmenfiiould be horfireffithe supplier who isrequested to approve 
the assigfient believes in goodTaith that reasoT1able caL1se§<i_sTs for refusingto honor fi assignment, that per§>n—sE1lTf<En_ the dealer of the denialfird the rea§>ns for 
denial within 6053/5 of recefing the notibe of assignmgit. A supfirmay condition 
assignment u1$n-IE agreement of—the deale_r who intends_to assignW__d the other 
assignee to b$un—db_y a_ll terms E1_d—cc>nditions—o__f_tE existing marketing agreement. 

Subd. 2. NONLEASE ARRANGEMENTS. If a marketing agreement does not 
involve the lease of the facility by the dealer from thehsupplier, the agreement?l1_21_ll_be 
freely ass—igrE b_yWe dealer o—r"tlFsupplier, provTed that sucmnssignment ch:-e-s.—n—ot 
increase the burd—e_nfir obligations of the other pa1'ty.~AF1);Jlier may recm 
assignee Efmake reasonable and adcfiufi credit arrangements for _tl_1e_payment of 
product de_1ivered. If the assigmfidealer has an incentive obligation?) E supplier, th—e 
assigning dealer eTth§ %I_ obtain th<e—con-sent of the supplier_tcfihe propog 
assignment, which consent shall not_be umeasoxEb1y_withhe1d, 6? 53311 provide 
reasonable and adequate sec_uI-Ky E‘ E benefit o_f the supplier to_asE that the 
assignor’s irEe-ntive obligation t_o Esdpplier _rn£t assigné dealer. 

—— — 
Sec. 20. [80F.15] ASSIGNMENT OF FACILITY LEASE OPTION. 
A supplier or an aifiliate of a supplier who has an option to purchase, or an option 

to lez§e or exten_d the lease of—a—facility oécfiiédfia dealer? who deterrfirgs not to 
eiercise the optionjsuhall offer to assign or otherwis_e transfer thfiiption to the (File? 
The supp—lEr may crrgefi d—ealer a reasonable legal and a—drninistraHve_c:ost for 
transfer of theT1)tion. Optfis to purehase, or lease or eignd the lease of aE1_c_ili_ty 
created afierthe effective date ofthis section Ee assiglfible to thcfiealer wE)_occupies 
the faci1iTIT_tl1e dealer eTrcEeE1e option-,_the supplier o_r Eliate is _rE)_t_1iable for 
E13 perforrnznrci; of the dealer pl1I‘SlE1l£tO the ofiion or theT1nderlying_l<;se after HE 
Ttion exerciser. 

— I‘ — _ — -—— 
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Sec. 21. [80F.16] DEALER NOTICE OF TERMINATION. 
A dealer may only terminate a marketing agreement if the dealer provides 90 

days’_\»viitTnn_<§ti_ce$e1'mination to the supplier. On or b6II)I? the termination dag: 
the dealer shall repay_to the sr1pp1ierany_ incentive n$ney that is Eiuired to be repaid 
tTthe suppl_ieTuponter17nir1_21tion pursuant to the terms of theinaficeting agre_ement. The 
Exdrfg of notice of termination shall not ernfiate a claimby th_e supplier for damages 
for bre2Eh_—o_T<§)rEract. 

TI“ —. _ _ 
Sec. 22. [80F.17] ENFORCEMENT. 
Any person aggrieved by a violation of this chapter may obtain injunctive relief, 

damatges, rescission, or otherrelief. It is ncfawdefense to arfiction for injunctive relief 
that an aggrieved pergm may have a'de?1ua—te_re1nediesEftEv£ A pafiy shall submit the 
Efiiatfi to binding arbitr—adon—i71 accordance with th_e commercial rules of the Minnesoa American Arbitration Association. InjuEtive relief s_h_a_ll remairTa—vailab1e 
a court of competent jurisdiction where arbitration cannot provide complete relief to 
vindicate the rights of either party E where appropriate t_o secure rights afte_r 

arbitration.The court 6; arbitrator shall have the discretion to award to the prevailing 
party its costs—and disit711rse1nents.NTa%1?n_ay be commenced urlclerthis chapter 
more Kan threeyears after the cause of actio1Tcc?1ed. If the marketing*agreement 
pT/ides'for—tl:riTlFofE fiplier tc—r—ecover attorney fees Ethe prevailing party in 
a suit betw_een.tlIe—parTies,—then the daller shall have theEg—htTo7ecover attorr1—e3I—fe<§ 
asjfefievfiirlg Thfi 
Eager. 

— _‘ — H — 
Sec. 23. [80F.18] CHOICE OF LAW AND JURISDICTION. 
The laws of the state of Minnesota shall govern any marketing agreement 

whereb_y_ tlgsafir §—orVill 156 marketing mfivehicle fueTi_n Minnesota and venue 
for all act_ioI1s°sl1_‘-zall be_the:sta~t-e‘of Minnesota. Any conditic)—11: stipulation or Evision, 
ir1—clEing any c—hoice—<)f_Ia\Evision or any chTir:e of venue provision, firporting to 
bind any person who iszfiaiiiring a ma§e_t_ih—g agreement to be operated in this state 5 
w_E/ejompliancrwifih E provisions 9_f chapter 137011‘. 

_ __ 1 _ 
Sec. 24. EFFECTIVE DATE. 
Sections 1 and 2 are effective the day following final enactment and apply to 

franchises ente_red—i—nto,Enended, orEne—vs/cad on or aft%at date. Anyfimchise E 
existence on the eifecfive date of tfis act that l1Ts.no_expi1E)rEe_is‘considered 5 
lg rei1ewed_AT,gust l_, 200I)_,—i:<)_r—purpos§ o_T£E113_1)lication of secTorTs afl

- 
Sections 4 to 23 are effective on the day following final enactment for existing 

written markefing a-gflreeinents t_o th?ex—terE-allowable by—lEv. Sections 4W0 23 are 
effective one year after final enactment for existing oral marketing agreemeng, _e§ce—13t 
that secti<§1—§ fire effectivfihe day follas/Ting final enactment for existing 
63 marketing agree‘r-rTen_ts._— — — w— - 

Sections 4 to 23 are effective the day following final enactment for agreements 
entered into, TI1odiTe(i—,—renewed, cfefinded on orifier that dateT_A marketing 
agreement/ith an indefinite term orho expiratior1_c_latestWbeEemed_to_be extended E tlfi purfisefof sectio_n‘i_’_f_c—oT1tinued @*E1—sg1_1s1;—L~§000. 

_— 
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Ch. 456 LAWS of MINNESOTA for 2000 1116 

Presented to the governor May 2, 2000 
Signed by the governor May 5, 2000, 10:50 am. 

CHAPTER 457——S.F.N0. 3257 
An act relating to state employment; modifying legislative employment provisions; amend- 

ing Minnesota Statutes 1998, sections 3.07; 3.09,‘ 3.095; 352.0], subdivision 2a; and 352D.02, 
subdivisions 1 and 1 c; Minnesota Statutes 1999 Supplement, sections 3.096; and 43A.24, 
subdivision 2. 

BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF MINNESOTA: 
Section 1. Minnesota Statutes 1998, section 3.07, is amended to read: 

3.07 ADDITIONAL EMPLOYEES. 
Each house, after its organization», may appoint and at pleasure remove the 

employees provided for by its permanent rules or recommended by its committee on 
legislative expense rules. All ofiicers and employees shall be paid by the day and shall 
receive the compenmTon provided by the permanent rules of the electing or appointing 
body or recommended by its committee on legislative expense ru1es..Unless otherwise 
expressly provided by law, no oflicer or employee shall receivegy other compensa- 
tion for services. 

Sec. 2. Minnesota Statutes 1998, section 3.09, is amended to read: 

3.09 COMPENSATION OF EMPLOYEES. 
The compensation of ofiicers and employees shall be at the rates pee day fixed by 

the permanent rules of the electing or appointing body or recommended by its 

committee on legislative expense rules. 

Sec. 3. Minnesota Statutes 1998, section 3.095, is amended to read: 

3.095 LEGISLATIVEEMPLOYEES, LEAVES. 
The legislative coordinating commission shall adopt plans for sick leave and 

annual leave for the permanent employees of the legislature and of legislative 
connnittees and commissions. 

Sec. 4. Minnesota Statutes 1999 Supplement, section 3.096, is amended to read: 

3.096 TRANSFER OF LEAVE. 
An employee in the classified or unclassified service who accepts a position as a 

permanent an employee of the legislature shall have accrued vacation and sick leave 
transferred Ed placed to the employee’s credit on the legislative records. A pennanent 
An employee of the legislature who accepts a position in the classified or unclassified 
Evice shall have accrued vacation and sick leave transferred and placed to the 
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